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TIM

STUBBINGS

COMMERCIAL PHOTOGRAPHY

Producing creative and commercial images for a variety of markets

Bio

Tim Stubbings is a UK-based photographer undertaking predominantly commercial
and editorial work for a range of businesses — multinationals, financial and
educational institutions.

The offering is simple — to create fresh commercial, editorial and product images to
the highest standard and to work collaboratively with marketing departments and
design agencies to add value to their brands.

His paid photography began in the early ‘90s whilst studying at the University of
Kent and working freelance for their media office. He is committed to training the
next generation of photographers through workshops and was a guest lecturer at
Canterbury Christchurch University. He is a qualified associate member of the British
Institute of Professional Photography.

Published work

Mail On Sunday; New Statesman; The Spectator; Great British Food Magazine;
Legal Week; Classic FM Magazine; The Times HES; Teachers’ TV; The Daily
Telegraph; The Grocer; ITV 1; The Week; The Times; The Guardian; The Independent;
KM Group Newspapers; The Estate’s Gazette; BBCI

Commercial Clients (directly commissioned)

Seafood Scotland; Defra; Active Travel England
M&S; Shepherd Neame

Dunelm; Majestic Wine; Morrisons

NHS; NHS Health Education England

Canon Europe; Fujifilm

Royal British Legion Industries

Air Ambulance Kent Surrey & Sussex

Harper Collins; BBC History

English Heritage; National Trust; AHRC


http://www.timstubbings.co.uk/

University of Kent

Castle Oak

Towergate Insurance

MVV Energie AG

Crown Prosecution Service

Marlowe Theatre

Stagecoach

Strutt & Parker; Jackson Stops & Staff; Chesterton Humberts
Westwood Energy

Canterbury City Council; Kent County Council
Kent Fire & Rescue

Canterbury Cathedral; Diocese of Canterbury
Dog's Trust; QStraint

Commercial Agency Clients

Weber Shandwick; Caters News Agency; Maxim PR ; Advent
Communications; Trident Communications; Luther Pendragon; GMH
Communications; Butterfield Morris Bushell Ltd; SEA Ltd; Impact PR; Pillory
Barn; Media Safari; Cool Blue; EEF; Freshfield; AB Comms.

Commercial Commissions

Eurotunnel; Clifford Chance; Schroders; EDSR; Pentland Homes;

Saab; Houchin; KCCJ; Kitewood Properties; McDonald’s Restaurants UK;
Countryside Properties; Bell International; Millwood Homes; Comfort Inn
Group; 10D;

Education Sector Commissions

St Edmund's School; Duke of York Royal Military School; Farringtons; Wellesley
House; University of Kent; Wilmington Grammar School For Girls; Wilmington
Grammar School For Boys; Independent Schools Council; University of
Greenwich; Christchurch University; Borden Grammar School For Boys;
Ursuline College; Wincheap School; St George's School; Charles Dickens
School; Valley Park School; The Archbishop's School; Erith School; Spires
Academy.

Referees

Miranda Chapman, Pillory Barn Creative 01622 684407
miranda@pillorybarn.co.uk

Glynis Alexander, Director of Communications, Medway NHS Foundation
Trust, 01634 073307

John Humphreys, Senior Press Officer, Philip Morris International
john.humphreys@pmi.com
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